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SEOREPORT STRUCTURE

e Website Structure

e On - Page SEO

e Off - Page SEO

e Technical SEO

e SXO (user Experience)

e Content



Keyword (by relevance)

best 55 inch tv in india

best smart tv in india

best oled tv in india

best led tv in india

led tv price in india

best 65 inch tv in india

Avg. monthly searches
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Top of page
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share
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e Besttvinindia

e Best smart tv in india
e Best oled tv in india

e Best led tv in india

e Bed tv price in india

e Best tv brands in india

e smarttvinindia



KEY e bluetooth connect tv
e bluetooth transmitter tv

e high resolution tv

e Best led tvin india

e Best Ac in india
e Best Electronic brand

e AC brands in india



COMPETITORS

Brand Name

URL

Samsung www.samsung.com
LG www.lg.com
Panasonic WWW.panhasonic.com

Godrej enterprises

www.godrejenterprises.com



https://godrejenterprises.com/

COMPEIITORS PAGE
SPEED ANALYSIS

Samsung
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Panasonic
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Domain including subdomains. One link per domain

Domain Rating URL Rating

92 Get UR free with
Ahrefs SEO
Toolbar

DR: Referring page

Backlink profile for www.lg.com

Domain including subdomains. One link per domain

Domain Rating ! URL Rating

89 Get UR free with
Ahrefs SEO

Toolbar

DR Referring page

Tehnomanija - Dozivi nova iskustva

https://www.tehnomanija.rs/

Backlinks Linking websites
38M 172K
80% dofollow 87% dofollow

Anchor and target URL ¢

Compare Mobiles Samsung Galaxy Z Fold7 Samsung

Galaxy Z Flip7
Backlinks ! Linking websites
9.6M 79K

95% dofollow 83% dofollow

Anchor and target URL

LG 5 godina garancije BT
https://www.lg.com/rs/promotions

BACKLINKDETAILS

COMPETITORS

Backlink profile for waw.samsung.com

Backlink profile for waw.panasonic.com

Domain including subdomains. One link per domain

Domain Rating URL Rating Backlinks ! Linking websites

90 SO 16M 41K

Toolbar 98% dofollow 85% dofollow

Backlink profile for ww.godrejenterprises.com

Domain including subdomains. One link per domain

Domain Rating ! URL Rating ! Backlinks Linking websites '
Get UR free with

60 Ahrefs SEO 51K 1.4K
Toolbar 98% dofollow 69% dofollow

DR Referring page! Anchor and target URL



Backlink profile for ww.onida.com

Domain including subdomains. One link per domain

Domain Rating URL Rating

3? Get UR free with
Ahrefs SEO
Toolbar

DR: Referring page:

MIRC Electronics Ltd share price | About MIRC
71 Electronics | Key Insights - Screener
https://www.screener.in/company/MIRCELECTR/

BACKLINKDETAILS

Backlinks !

3.9K

48% dofollow

Anchor and target URL '

onida.com
http://www.onida.com/
301 https://www.onida.com/

Linking websites '

873

86% dofollow



ONIDA'S OVERVIEW

Onida's SEO profile shows a Domain Rating (DR) of 37, with
3.9K backlinks and 873 referring domains (do-follow links
and websites). This indicates moderate authority in
consumer electronics, particularly for an Indian brand
competing in TVs, ACs, and appliances, where DR
measures backlink profile strength on a O-100 logarithmic
scale. Backlink volume is low compared to market leaders,
suggesting room for link building to boost organic visibility.



COMPETITORSOVERVIEW

Onida lags significantly behind global giants like Samsung, LG, and
Panasonic in SEO metrics, which correlate with stronger brand

presence and search rankings. Godrej Enterprises outperforms Onida
but remains mid-tier.

Samsung : 92 DR, 38 M Backlinks , 172 K linking websites these
numbers are extremely high

LG : 89 DR, 9.6 M Backlinks , 75 K linking websites , LG exceeds at
each values from onida

Panasonic : 90 DR, 16 M Backlinks ,41 K linking websites panasonic leads  here along
with the values and high quality links from tech sites.

Godrej enterprises : 60 DR, 51 M Backlinks ,1.4 K linking websites . Compared to onida its low
but yet its a strong competitor because linked websites is greater than onida



SSL certificate WWW Redirection

Found no redirect loops

J 2% onida.com
signn frai
& Security X
onida.com .
LI https://www.onida.com
(3 Connection is secure ?  Ask Google about this page - onida.com
Your information (for example, passwords or
credit card numbers) is private when it is sent
to this site. Learn more ON]D !
Certificate is valid [4)

OWNER'S PRIDE

To keep data secure, verity ownership,
prevent attackers & gain user’s trust.




PA% %ED —n— A~ Core Web Vitals Assessment: Failed @

Expand view

A | argest Contentful Paint (LCP) Interaction to Next Paint (INP) ® Cumulative Layout Shift (CLS)
49s 452 ms 0.01

M O b i le THER NOTABLE METRICS

A First Contentful Paint (ECP) A Time to First Byte (TTFB) &
33 75 69 85 4{\8 2.? S

Performance Accessibility Best Practices SEO

Desktop
2) - - N Low Performance,

Performance Accessibility Best Practices SEO n e e d i m p rove m e n t A



MOBILE & DESKTOP PERFORMANCE

1. First Contentful Paint: First thing you see when we load a website (image, text, background colour,
etc)

To Improve: Reduce CSS/JS size, ensure the server responds quickly.
2. Largest Contentful Paint: Measure of how fast a webpage's biggest visual elements load
To improve: Ensure server response, Simpler page design

3. Total Blocking Time: Is the time the website is too busy to do anything when a user clicks on
something

To improve: Break down large JavaScript files into smaller ones, and improve lazy loading

4. Speed Index: How quickly the Visible content of the page appears on the screen when the user
navigates through it

Improve: minify the code, leverage browser caching.

5. Cumulative Layout Shift: Measure how unstable a pages layout is during loading



BROCKENLINK

Broken links for ww.onida.com

Domain including subdomains

A broken link Is a hyperlink that no
longer works because the destination
page or resource has been deleted,

Broken links on your site Broken links to your site
moved or renamed
1 95
62% dofollow
100% dofollow Solution: First, prioritize fixing the broken

links that are most important for user
experience and those that are on key
pages, second we can use regular
brokenlink checker like Ahrefs



INTERNAL LINK

all pages are correctly interlinked to
help users and also search engines can
move smoothly

OUTBOUNDLINK

Need Improvement



URLOPTIMIZATION

https://www.onida.com/

. . . India gayega
https://www.onida.com/product-category/televisions/ IO ke saafh

: : . %> Rock karega
https://www.onida.com/air-conditioners/ o gl

https://www.onida.com/air-conditioners/

All URLs are well optimized, with subfolders, slugs,
and inner pages logically arranged and well
structured. which can lead to better visibility in
search results


https://www.onida.com/product-category/televisions/
https://www.onida.com/product-category/televisions/
https://www.onida.com/product-category/televisions/
https://www.onida.com/contact-us/
https://www.onida.com/product-category/televisions/

IMAGE & CONTENT OPTIMIZATION

Search X
Q, images Oma C Q@

~ favicon.ico onida.com/favicon.ico
ation: ...da.com/wp-includes/images/w-logo-blue-white-bg.png

+w-logo-blue-white-bg.png www.onida.com/wp-includes/images/w-log...
RL ..da.comfwp-includes/images/w-logo-blue-white-bg.png

www.onida.com/ oo
9 ../wp-content/themesfonida/images/favicon.ico’ rel="icon’ type="image...
10 .../ wp-content/themes/onida/images/favicon.ico’ rel="shortcut icon’
67 ../ wp-content/themes/onida/images/new-home-banner.webp™”,
68 ../wp-content/themes/onida/images/header_logo-black.png"”,
Url™ T hitps\/\fs.w.org\/images\/corel/emoji\/16.0. 1\/72x72\/", "ext™"...
- Url*"https\\/s.w.org\/images\/core\/emoji\/16.0.1\/svg\/","swgExt":...
228 .. /wp-content/themes/onida/images/header_logo.png”
31 .../wp-content/themes/onida/images/header_logo-black.png”
326 .../wp-content/themes/onida/images/nav-tv-bg.webp”
39 .../wp-content/themes/onida/images/nav-ac-bg.webp”
501 ../wp-content/themes/onida/images/nav-ac-pic.webp”
20 .../wp-content/themes/onida/images/nav-ac-pic2.webp”
537 ../ wp-content/themes/onida/images/window-ac-nav.webp” class="" ...
04 .. /wp-content/themes/onida/images/nav-home_app.webp”
516 .../wp-content/themes/onida/images/nav-washing_machine.webp”
5323 .../wp-content/themes/onida/images/nav-ref.webp”
50 .../wp-content/themes/onida/images/nav-air-cooler.webp”
363 .../wp-content/themes/onida/images/fi_user.svg” alt="" class="img-fl...
I .../wp-content/themes/onida/images/fi_search.svg” alt="" class="Img-...
.../wp-content/themes/onida/images/fi_shopping-cart.svg" alt="" clas...
.../wp-content/themes/onida/images/fi_user.svg" alt="" class="img-fl...
395 .../wp-content/themes/onida/images/Pop-up-Bannerwebp” type="im...

96 .../wp-content/themes/onida/images/Pop-up-Banner-mobile.webp™ ty...

Y

No throttling

Y Filter

| Invert

More filters ¥
All | | | Fetch/XHR
Doc | CS5 | JS
Font | Img
Media || Manifest
Socket || Wasm
Other

1,000 ms

Images are optimized in webp format
and properly tagged with alt text.
Title and description is optimized

Content is not completely optimized

To solve this,

Adding keywords naturally Improving
headings and structure

Making content clearer and more
useful Fix broken link, Without stuffing
keywords, Proper button system, Rich
content



ROBOTS TXT

- « K c c
User-agent: robots.txt is a file that tells search
engine crawlers which pages or sections
website they are allowed to crawl.

Disallow: /wp-admin/

Sitemap: https://www.onida.com/sitemap.xml
https://www.onida.com/robots.txt

(& s onida.com/sitemap.xml
Assignment Tracker... Google Sheets !a Figma }- wireframevisily.anas... " Google Trends
is XML file does not appear to have any style information associated with it. The document tree is
urlset xmlns="http://www.sitemaps.org/schemas/sitemap/0.9" xmlns:xhtml="http://www.w3.0org

r<url>
<loc>https://www.onida.com/</loc>
<lastmod>2025-05-21T05:58:07+00:00</lastmod>
<changefreq>daily</changefreqg>
<priority>1.0000</priority>

</url>

r<url>
<loc>https://www.onida. com/product-category/televisions/</loc>
<lastmod>2025-05-22T18:21:45+08:00</lastmod>
<changefreq>daily</changefreqg>
<priority>0.8000</priority>

</url>

r<url>
<loc>https://www.onida. com/wp-content/themes/onida/pdf/Memorandum-of-Association-and-A
<lastmod>2025-04-22T09:39:22+00:00</lastmod>
<changefreq>daily</changefreq>

<priority>0.8000</priority>
resen o5

r<url>
<loc>https://www.onida.com/wp-content/themes/onida/pdf/Brief-profile-of-board-of-direc
<lastmod>2025-04-23T08:27:58+00:00</lastmod>
<changefreq>daily</changefreq>
<priority>0.8000</priority>

</url>

r<url>
<loc>https://www.onida.com/product-category/washing-machine/</loc>
<lastmod>2025-05-22T18:21:45+00:00</lastmod>
<changefreq>daily</changefreq>
<priority>0.8000</priority>

PR ETTN RN



HEADERTAGS

Here header tags are totaly
fine. Completely Done




The Open Graph Protocol (OGP)its communicates
sites like Facebook, WhatsApp and X what image,
title and description to use when someone shares
your webpage link.

shared links Seems to be more attractive and
Appealing on social media

-- This site is optimized with the Yoast SEOQO plugin v26
xta name="description” content="0Onida offers top-qualit
ink rel="canonical” href="https://www.onida.com/" />
xta property="@g:ilocale” content="en_ US" />

xta property="og:type" content="website" />

xta property="og:title" content="0Onida - Leading Home A
xta property="og:description” content="0Onida offers top
xta property="og:url" content="https://www.onida.com/"
xta property="og:site name" content="Onida" />

st a nennantuy—"antirla-madifiad +ima” cantant-—"IAI5_G5_2

Present



CANONICALIZATION

present

canonical

Canonicalization means telling

'his site is optimized with the Yoast SEO plu G I h h . f
name="description” content="0Onida offers top Oog € wnicn version o1 a page
rel="canonical" href="https://www.onida.com/ . n o« o " .
roperty="og:locale” content="en US" /> Is the "official one” when multiple

similar or duplicate pages exist.



¢!--0Organization Schema-->
<script type=""application/ld+json"">
1

""@Wcontext"": ""https://schema.org/"",
""a@type"": ""Organization"",
""@id"": ""#0Organization"",
. ""upl"™: "“https://www.onida.com/™"",
On@ﬁ _ » . ""legalName™": ""0Onida"",
https:/iwww.onida.com » product-category » televisions 3 .
) ] "“name"": ""Onida"",
Latest Smart TVs in India — Buy LED, 4K, QLED & HD TVs® "mdescription"™: ""Onida proudly offers Televisions,
Onida's 43 Inch TV Line-Up — Built for Smarter Living For those seeking a dependable choice in ""image"": ""https://www.onida.com/wp-content/themes/
the best 43 inch TV category, Onida continues to be a trusted .. ""logo"": ""https://www.onida.com/wp-content/themes/c
""telephone"": ""+91-7498955555"",
""email"": ""customer.care@onida.com"",
. . . . ""gamels"": [
A Snlppet IS the GOogle SearCh reSU|t IIStIng ""https://www.facebook.com/Onida.Live"",
""https://www.youtube.com/onidalive™",
1 1 1 1 ""https://www.instagram.com/onida.india/"",
the title, link, and description that appears o PS ) et Lnsvagran. con/ontda indiel T,
. ""https://www.facebook.com/Onida.Live""
when you search for something. .
</script>

<!--Webpage-->
<script type=""application/ld+json"">

{
""Wcontext"": ""https://schema.org/"",
n ll@_t}lrpe'llll : ““website””}
llllname'll'll: IIIIDnida""J
"furl™": ""https://www.onida.com/"",
""potentialAction"": {
""@t}fpellll: ““Sear‘chﬂcti(}ﬂ""J
""target"": ""{search_term_string}"",

Additional information that adds to the snippet

buttons, google reviews, FAQ etc also known as _/ Schema Markup validator _
: . . . . & validator.schema.or
structured snippet , additional snippet, Rich snippet °

https://validator.schema.org/

07278 nm



FINDINGS

e Proper keyword Ranking Issues

 Mobile and Desktop performance on page
speed score are very low

e Add different types of in organization
Schema are present and in Product
Category Schema present only in AC
product category

e Content is not optimized :Weak keyword
usage, and Weak Structure, if content side
Is Weak Ranking would be complicated

e Brocken link fixing Related issues



SUGGETIONS

e Add different types of Schema like
product schema (Present only on AC
Category), FAQ schema

e Build More Backlinks, Buil More Visibility

e Resolve brockenlink

e Add rich content

e Improve page speed by optimizing JS, Css
and Server Response

e Better keyword Coverage

e Authority improvements



CONCLUSION

In this Case Study, As onida is a traditional established brand but
current scenario needs more updates. Our objective was to
enhance Proper optimization, Strengthen Ranking , Enhance
Visibility and to improve Overall site performance. Through
structured keyword analysis, precise on-page optimization, off-
page as well as technical SEO , User experience (SXO) and
Strategicaly Appealing Rich Content

To decrease fluctuations, to sustain and Scale these
Results, Continues content Expansion, Authoritative link
Building and technical as well as user experience
evaluation will be essential.Best practices will Solve all
the issues and it will elevate Onida’s Brand Awareness,
organic traffic ,Site Visibilty and Conversions



Owner's Pride



